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Helpful Websites

How many websites have you visited, only to quickly 
click through and search elsewhere? What is the main 
purpose of your site? Information delivery, marketing, 

sales, or some other purpose? As the web developer for Fire 
Tech Productions and Craynon 
Fire Protection, I find the purpose 
of your site should be the guiding 
force in the design and layout.
 To start, here are a few key 
guidelines for any website.

 1. Contact Information — 
Unless you don’t want to talk to your customers, have your 
phone number listed prominently on every page. How frus-
trating is it to find a site and have to click several more times 
to find a phone number? We live in an instant response/fast 
paced world — help your customers contact you as quickly as 
possible without frustration. There are still plenty of people 
out there who want to talk to an actual human being to gather 
information, as opposed to searching through your website.

 2. Web Links — Help viewers find their information with 
as few clicks as possible. The majority of links are found hori-
zontally near the top of the page, or vertically down the left 
side (and sometimes you will see them in a right hand column). 
Although putting your links in a different location may make 
your site unique, it has the potential of being frustrating to your 
viewers. Put your links in those areas where viewers are used 
to finding them. 
 Repeating links horizontally at the bottom of your pages is 
also a good idea so viewers don’t have to scroll back up to the 
top. Keeping your major links in the same location on every 
page provides a consistent look and feel for your site and 
quicker learning time for viewers. Additionally, not having to 
return to the home page saves your viewers clicks.

 3. Every Page — In addition to having your phone number 
on every page, a “Contact Us” link is common and should be 
found easily on every page. Put phone, e-mail, fax, address, 
office hours, etc. on this page.

 Next step — what is the purpose of your website? Below 
are examples of two different sites:

 Web Presence/Information Delivery — Craynon Fire 
Protection (www.craynonfireprotection.com) is a full service 
sprinkler contractor serving Indiana, Ohio, and surrounding 
areas. Craynon started in 2002 and has experienced year over 
year growth. Their sales force and good reputation account for 
the majority of sales. At this point in time, the main purpose of 

their website is to deliver information to existing and potential 
customers. They do not have a need for the website to be the 
leading sales generator. However, some of their customers use 
Business Reports and they want to provide a link to that service 

through their website. They also 
want to list information about 
their business, services offered, 
contact information, a contact 
form, and distributor links. The 
Craynon website exists as, what I 
refer to, a static website. A static 

website exists to deliver information to customers and changes 
are infrequent. 

 Marketing/Sales — In the case of Fire Tech Productions, 
the website (www.firetech.com) is critical to business. Serving 
a national customer base, the Fire Tech Productions website 
provides a method of advertising, information delivery, sales, 
and online access. In order to bring as many people as pos-
sible to the site, tools are provided (a job board, Free Success 
with NICET Webinar) for the client base as well as marketing 
material, course listings, and online stores. In the world of web 
development, it seems as if the algorithms for search engines 
change quicker than the web updates themselves. Trying to 
keep a site updated based on the latest search criteria can be a 
frustrating and expensive endeavor. Maintaining a fluid website 
is key to good rankings. In contrast to a static website, frequent 
updates to information, links to newsletters, past articles, and 
updated class listings help keep the website current. Customers 
can visit the website often, knowing they can check for new job 
postings and review the latest course schedules and updates.
 In summary, whether you are just starting and need a new 
website or perhaps it’s time to update, keep in mind the mis-
sion/purpose of your site.
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